Let’s build a smarter planet

Roland Garros 2009:
A global tournament for performance
and environmental preservation

For 24 years now, the

Rofand Garros ’Fédération Francaise de Tennis and IBM)
o 09

have been working hand in hand

to make Roland Garros one of the
world’s most exciting sports events.
i | As the Official Information Technology
o .I.ﬂ'c\n and Internet Partner for the French
& \O.G Open - and for all the other
i35 Gl P - Hager oo “Slo- Grand Slam championships — IBM is

\ : ' W committed to efficient and innovative
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data collecting, processing and

etale = Ll transmission: statistics, serve speeds,
TV graphics.

The official website, fwww.rolandgarros.com]

Highlights reflects the partnership’s growing
success. One of IBM and FFT’s prime
B The challenge facing the Fédération Francgaise de Tennis (FFT)? objectives is to make the tournament

To couple innovation and performance with green commitment to increase accessible to the greatest number
of users possible and to draw fans into

the tournament’s global visibility while reducing its environmental footprint.

B The solution the heart of the action while reinforcing

their environmental commitment.

- Implementation of "a complete, dynamic and smart infrastructurea optimized
in 2009 with 1BM POWERG processor technology.]
- Creation of new services on www.rolandgarros.com: ' “Visual Match”) for A dynamic, smart and cost-efficient

a deeper understanding of the key moments of a match, a dedicated forum,  infrastructure
a'widget)in both English and French, plus features enabling Internet users Since 2006, IBM has been focusing

to enjoy the tournament as if they were present.. on "virtualizing ) the infrastructure to

B The benefits enhance systems management and
- A développement durab@ approach thanks to the impact of virtualization optimize resource utilization. Distributed
on energy consumption and to server consolidation. over three different sites, the virtualized
- An infrastructure designed to support, throughout the 15-day servers are scaled up or down
French Open, traffic 100 fois plus dense) the year-round figure. according to demand. This method

- A constantly enriched website which drew over 6.3 million Internet of managing extensive virtual resources,

users in 2008 for more than 260 million page views. known as ‘cloud computing, ) ensures
the network is able to cope with

dramatic peaks in online traffic during
the tournament.


http://www-03.ibm.com/systems/dynamicinfrastructure/
http://www-03.ibm.com/systems/power/advantages/index.html
http://www-03.ibm.com/innovation/grandslam/en/solutions/visual.html
http://www-03.ibm.com/innovation/grandslam/en/solutions/widgets.html
http://www-03.ibm.com/innovation/grandslam/en/solutions/green_enterprise.html
http://www-03.ibm.com/innovation/grandslam/en/solutions/virtualisation.html
http://www-03.ibm.com/innovation/grandslam/en/index.html
www.rolandgarros.com
http://www-03.ibm.com/systems/virtualization/
http://www.ibm.com/ibm/cloud/?&ca=qapromo-s0igs-b0igs-l0its-d0igsits-n082-o0cloud-g0usen

Thus, over a three-year period,
the number of servers has gone from

sixty to six. In 2009, six ' POWERG

systems are replacing the nine ' POWER5

servers used in 2008. This technology,
which boosts performance while
reducing energy usage, opens up
completely new horizons.

POWERG6 technology is particularly well
suited to Roland Garros’s fluctuating
needs. The powerful, scalable
microprocessor allows the allocated
resources to rapidly and automatically
adjust to traffic that is increasing
year-on-year, with 35 million visits in
2008 compared to 27 million in 2007.

These changing technologies

also enable the FFT to address
environmental concerns and reduce
costs. Since 2006, truly substantial
savings have been generated with
a decrease of 40 per cent in power
consumption and of 48 per cent in
cooling load. On the other hand,
for the same period, online visits
have risen 26 per cent while cost
per visit has dropped 38 per cent.

Enriched services for Internet users

The savings brought about by
virtualization and IBM ' green technologies

have enabled investment in new smart
services such as 'Visual Match.

Present on www.rolandgarros.com,

it allows fans to “dissect” the Men

and Women'’s singles for a better
understanding of the key moments.
Match statistics are delivered in graph
form illustrating the techniques players
used to win points.

And for visitors to enjoy the thrill

of a game at Roland Garros, official
photos and videos have also

been placed on the homepage.
Fans can comment on these photos
and 'videos | as well as on the site’s
articles directly or through a forum
using the Your Comments tool.
They can even filter the comments
by region to create a dialog with fans
in their community.

Also in 2009, the ‘widget)is now
available in French too. Freely
accessible from the site,

it provides scores in real time

and can be added to various social
networking sites including Facebook
or installed on the desktop. Yet
another way for fans to stay
connected to the French Open!

Roland Garros, a sports event resolutely
committed to innovation

According to Alexandre Loth,

Roland Garros IT manager, “IT systems
are becoming increasingly light

and precise.” He explains that this
concept of dynamic architecture
“marks the culmination of the FFT’s
efforts seeking primarily to achieve
simplification, greater flexibility,
reinforced security and reduced
production costs”.

By supporting the French Open’s
growing reach since 1985, IBM has
helped turn this international
tournament into an event resolutely
committed to innovation, to the great
satisfaction of fans and tennis players
all around the world.
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